
Google Analytics 

What is Google Analytics?What is Google Analytics?
Google Analytics is a powerful reporting platform that provides insight on 
how a website is performing

Why is it useful? 
Gain insights that matter on:
•How visitors use your siteHow visitors use your site
•How they arrived on your site
•How you can keep them coming back 



Google Analytics Metrics Overview

Key metrics to measure:Key metrics to measure:
• Unique Visitors
• Visits
• Pageviews• Pageviews 
• Average Visit Duration
• Average Pages/Visit
• Bounce Rate• Bounce Rate
• % of New Visitors 



Google Analytics Metrics Overview

Additional metrics (advanced):Additional metrics (advanced): 
• Content Analytics
• Social Analytics
• Mobile Analytics• Mobile Analytics 
• Conversion Analytics 
• Advertising Analytics 



How to use Google Analytics

How to:How to: 
•Sign up for an Analytics Account (if you already have an account, you're 
one step ahead)
•Add your property (website) to the accountAdd your property (website) to the account
•Add the Analytics tracking code to property (website)
•Set up at least one profile for the property (website)
•Add additional users to the profile (optional)Add additional users to the profile (optional)
•Filter out internal traffic (optional)
•Build a custom URL (optional)
•Use the Google Analytics InterfaceUse the Google Analytics Interface



1. Sign up for an account. 

You must have a Google Account in order to access Google AnalyticsYou must have a Google Account in order to access Google Analytics. 

If you already have an account you can Sign in by visiting: 
https://accounts.google.com/ServiceLogin?service=analyticshttps://accounts.google.com/ServiceLogin?service analytics
and skip to slide 6. 

Otherwise, you can get started 
by signing up for an account: 
https://accounts.google.com/NewAcco
unt?service=analytics



1. Sign up for an account.

Required Information for Google account:Required Information for Google account:

Your current email address: (the one you would like to use as to login into 
Google Analytics account – you can always additional users)Google Analytics account you can always additional users)

A password



1. Sign up for an account. 

Get Started with Google AnalyticsGet Started with Google Analytics

Enter your location (United States)
Enter your birthdayEnter your birthday 
Pass the word verification test
Agree to the Terms of Service 



1. Sign into your account. 

Once you have an account you can sign in by visitingOnce you have an account, you can sign in by visiting 
http://www.google.com/analytics and click 



1. Sign into your account. 

Enter your email & password thenEnter your email & password then, 



2. Add a property to the account

Select then clickSelect             then, click

Property: Website, mobile application, 
blog etc An account can contain oneblog, etc. An account can contain one 
or more properties.



2. Add your property to the account

SelectSelect 

Select a tracking method 



2. Add your property to the account

Enter your website’s nameEnter your website s name
Enter your website’s domain URL (e.g. www.ArizonaGuide.com)
Select a reporting time zone (usually your own)
Name your account and clickName your account and click 
You will also need to accept  the Google Analytics Terms of Service 



3. Add the Analytics tracking code to 
your propertyyour property 

You will be taken to the tracking info section of yourYou will be taken to the tracking info section of your 
property’s profile. 

This is where you will find your tracking code. 

Copy & Paste your tracking code onto every page you 
want to track.

Best Practice: Add your tracking code to the footer ofBest Practice: Add your tracking code to the footer of 
your website but check with your web admin. 

For detailed instructions on adding your tracking code 
to your site, click here:y ,
https://support.google.com/analytics/answer/1008080?h
l=en&ref_topic=1008079



4. Set-up at least one profile for the 
propertyproperty 

What’s a profile?What s a profile? 

Profile: Your access point for reports. A profile is a defined view of visitor 
data from a property. The account users that you add to a profile can seedata from a property. The account users that you add to a profile can see 
the reports based on that profile's data. A property can contain one or 
more profiles.



4. Set-up at least one profile for the 
propertyproperty 

Once your account is created and your tracking ID is applied to your siteOnce your account is created and your tracking ID is applied to your site 
you can create a profile. 

To create a profile, click and select the account you would like toTo create a profile, click                and select the account you would like to 
create a profile for.  



4. Set-up at least one profile for the 
propertyproperty 

To create a new profile clickTo create a new profile, click 



4. Set-up at least one profile for the 
propertyproperty 

Enter the new profile name then clickEnter the new profile name, then click 



4. Set-up at least one profile for the 
propertyproperty 

You will now have a new profile set up and will look like the followingYou will now have a new profile set up and will look like the following 



4. Optional, add additional users to the 
profileprofile

Users: You add users to an account A user is identified as eitherUsers: You add users to an account. A user is identified as either 
and Administrator or a User. An Administrator has full access to all profiles 
in an account (can perform all administrative functions, and see all data). A 
user has read-only access to only the profiles you specify for that user (can 
perform no administrative functions, and can see only data for specified 
profiles).



4. Optional, add additional users to the 
profileprofile

To Add additional users to your property go back to the property selectTo Add additional users to your property, go back to the property, select 
the “Users” tab and 



6. Optional, filter out internal traffic 

Filtering out internal data allows you to remove any unqualified traffic toFiltering out internal data allows you to remove any unqualified traffic to 
your site. 

To add a filter select the “Filters” tab and clickTo add a filter select the Filters tab and click 



6. Optional, filter out internal traffic 

To remove internal website trafficTo remove internal website traffic 
(to increase accuracy), ask your 
web team for your ISP domain 
and enter it hereand enter it here.

For more information on filters:
https://support google com/analytics/answer/1033162?hl=en&ref topic=10https://support.google.com/analytics/answer/1033162?hl=en&ref_topic=10
32939



7. Optional, build a custom URL

Create URLs for custom campaigns for website trackingCreate URLs for custom campaigns for website tracking 
using the URL Builder: 
http://support.google.com/analytics/answer/1033867?hl
=en

Fill in the form and click the Submit button for your 
customized URL. 

For more information on campaign source, medium, 
term, content and campaign naming conventions visit: 
http://support google com/bin/answer py?hl=en&answerhttp://support.google.com/bin/answer.py?hl=en&answer
=1033867



7. Optional, build a custom URL

For example a custom URL is created for traffic served on Trip AdvisorFor example, a custom URL is created for traffic served on Trip Advisor, 
the URL would look something like this: 



7. Optional, build a custom URL

To view traffic coming from your customTo view traffic coming from your custom 
URL’s, filter out traffic by campaign name. 

To do so, navigate to traffic sources onTo do so, navigate to traffic sources on 
the left hand side and select “Campaigns”. 

You should see a list of the campaign p g
names you created here. Navigate to the 
campaign you want view traffic for, and 
select it. 



Glossary
• Visit – Number of unique sessions that are created by the piece of Google Analytics code that is on 

your webpage. 
• Visitor – Session that is started by a unique user of your website. 
• Unique Visitor – Amount of unduplicated (no matter the visits, they are only counted once) visitors to 

your website over a specific time period. Cookies are used to discern if someone is unique or repeat. 
• Pageviews – A view of a particular page on your website that also has Google Analytics tracking code 

installed.  Any reload/refresh is counted as another pageview. If a visitor views the same page more s a ed y e oad/ e es s cou ed as a o e page e a s o e s e sa e page o e
than once (homepage -> about us -> homepage) that is 2 views of the homepage. Industry average is 
2+ pages/visit but will vary by industry and purpose of the website.

• Unique Pageviews - Combines all the pageviews that were generated by the same visitor, during the 
same visit The uniqueness comes from the total amount of sessions that included that pageviewsame visit. The uniqueness comes from the total amount of sessions that included that pageview. 

• Time On Site – Calculated by subtracting the timestamps between the first and the last pageview of a 
visit. Industry average is 1-3 minutes, but will vary by industry and the purpose of the website

• Bounces – Number of single page visits to your website. That means that once they landed on the 
website they did not do anything else either closed or press the back buttonwebsite, they did not do anything else, either closed or press the back button. 

• Bounce Rate - Percentage of single page visits over a specific period of time. Industry average ranges 
30-40% but will vary by industry and purpose of the website. 

*Industry average included where applicable 



Additional Resources

Google Analytics Learn
http://www.google.com/analytics/learn/

Google Analytics Getting Started Check List
http://www.google.com/analytics/learn/setupchecklist.html#utm_source=newsletter
&utm_campaign=apriladvanced&utm_medium=email&utm_content=en_us

Google Analytics Solutions Gallery 
http://www.google.com/analytics/learn/solutions-gallery.html


